
CARBON FOOTPRINT AND 
PROGRESS AGAINST TARGETS



TOT tCO2e KPI CO2e COMMENT

205 609

Biogas truck: 6,7 0.4 g CO2e/kg coffee Transport from roastery to warehouse

Company cars: 217 40 g CO2e/SEK 1,000 net sales

Roasting: 1,7 0.11 g CO2e per kg roasted coffee

District cooling: 1,02

Electricity: 0,15 “Bra Miljöval” (Good Environmental Choice): The production of electricity, district heating and district 
cooling was carried out in accordance with the criteria of the Swedish Society for Nature Conservation.

District heating: 14,3

Emissions cover both the roastery and the offi ce.

The increase is due both to higher district heating consumption in 2025 compared with 2024 and to a
change of district heating supplier in connection with the move from Solna to Järfälla, which resulted in a 
higher emission factor.

Distribution: 574 9.4 g CO2e per kg of goods shipped The decrease in 2025 was driven mainly by increased use of HVO100 in the fl ow to Norwegian retail.

Packaging materials: 37 889 453 g CO2e per kg of goods sold Slightly higher than the previous year, which is explained by improved data quality.

Inbound third-party 
deliveries: 

13 705 202 g CO2e/kg of goods shipped The carbon footprint of inbound third-party deliveries decreased signifi cantly during the year, mainly as 
a result of all sea freight for our coffee now being fossil-free through a mass balance solution.

Premises biogas upstream 142

Business travel: 271 49 g CO2e/SEK 1,000 net sales Slightly lower than the previous year. The target of reducing business travel by 15% was achieved in 
2023. Arvid Nordquist has reduced it by 24% since 2019.

Processing/production and 
raw materials: 152 603 Comprehensive PCF calculations are carried out for coffee and tea. For Food & Confectionery, 

Wine & Beer and Non-Food, emissions are calculated using secondary data and standard values.

Upstream emissions from 
electricity and energy in Scope 
1 and 2:

31,6

CARBON FOOTPRINT BY SCOPE
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Food & Confectionery Target 2025 Outcome 2025 Comments

Recyclable packaging material 100 % 89 %

Traceable palm oil 100 % 67 % Not achieved due to a change in sourcing policy at one of the brand owners

Climate or CO2 reduction targets, with reporting on progress. 100 % 85 % Based on sales

Certified share of net sales 65 % 15 %
The target has not been relevant for the product area, as new brands that are  
not organic have been added. The result does not reflect the sustainability  
work within the product area.

Wine Target 2025 Outcome 2025 Comments

Recyclable packaging material 100 % 96 %

Climate or CO2 reduction targets, with reporting on progress. 100 % 68 % The product area consists of several small wine producers that do not yet publicly 
report on climate targets.

Certified share of net sales 80 % 49 % For the past few years, a large share of the product area’s sales has come from prod-
ucts without sustainability certification, which were added after the target was set.

Non Food Target 2025 Outcome 2025 Comments

Recyclable packaging 100 % 97 %

Recycled plastic in packaging 75 % 72 %

Traceable palm oil 100 % 0 % 79% is certified mass balance and 21% is non-certified. Palm oil is covered by the 
EUDR and must be verified as deforestation-free from 2027.

Climate or CO2 reduction targets, with reporting on progress. 100 % 100 %

Certified share of net sales 65 % 32 % Customer demand for non-certified detergent has affected the outcome.

Coffee Target 2025 Outcome 2025 Comments

Sustainability-certified volume 100 % 100 %

Halve climate emissions by 2030 -50 % -43 % We are well on track to meet the target

Bio-based primary packaging 100 % 95 % A technical solution to reach 100% is not yet available.

Share of organic OOH volume 50 % 42 % The high coffee prices have affected demand for organic coffee.

Organic segment, Swedish grocery retail Higher growth 
than the category

Vol. share : 44 %  
Value share: 47 % Continued market leader

Recyclable packaging material 100 % 44 % A technical solution for the transition is not yet available on the market.

Target Tracking: 
Sustainable Product Range



% Arvid Nordquist – Fossil-Free Transport Flows to Customers
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The improvement in 2025 was driven mainly  
by increased use of HVO100 in the flow to  
Norwegian grocery retail. At the same time,  
Systembolaget’s stricter requirements for  
fossil-free distribution open the way for further 
improvements in the coming years.

Ton Arvid Nordquist – Reduced Food Waste in 2025
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As early as 2023, we achieved our target  
of reducing food waste in our operations by 
50 percent (against a 2020 base year).

In 2025, the amount of goods damaged on 
arrival decreased. However, waste incre-
ased slightly compared with 2024 due to 
larger volumes of discarded stock from the 
warehouse. The result was also affected by 
a product recall and the discontinuation of  
a frozen product range.

Kg CO2e Coffee – Greenhouse Gas Emissions Reduction Plan

We have reduced the climate 
emissions linked to our coffee 

production by 43 percent  
since 2014.
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Between 2024 and 2025, we took important 
steps forward in our climate work, and our 
emissions have now been reduced by 43% 
compared with 2014. This year’s improvements 
are driven mainly by our entire coffee range now 
being deforestation-free and all sea freight being 
fossil-free through a mass balance solution.  
These measures have strengthened our emissions 
reduction across Scopes 1–3 and brought us 
closer to our goal of halving emissions by 2030.
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Target Tracking: 
Sustainable Operations

Target 2025 Outcome 2025 Comments

Reduced energy use per kg of roasted coffee -20 % -7 % Due to the construction of and move to a new roastery, 
work on this target could not begin until 2025.

Own transport flow without fossil fuel 100 % 88 %

We did not achieve the target in 2025 due to delayed 
implementation of fossil-free transport for our Wine & Beer 
product area, which relies on consolidated deliveries to 
Systembolaget.

Reduced CO2 emissions from inbound transport -10 % -25 % The target was exceeded by a wide margin thanks to the 
procurement of biofuel for the sea freight of our coffee.

Reduced food waste -50 % -55 % Target exceeded

Company and benefit cars using electricity or renewable fuel 100 % 96 %

Reduced CO2 emissions from business travel -15 % -21 % Target exceeded thanks to an increased number of virtual 
conferences.



Target Tracking: 
Sustainable Environment & 

Working Conditions
Target 2025 Outcome 2025 Comments

Healthy attendance rate 99 % 98 %

Barometer index 75 71
Weaker result in 2025 compared 
with previous years due to the 
company relocation

Workplace accidents 0 8 One serious accident.

Gender balance (men/women) 50/50 50/50
61/39

Company total / Managers 
(men/women)

Production of high-risk raw materials in high-risk countries must have third-party 
monitoring of working conditions and the work environment. 100 %

1.15% of our sales comes from pro-
duction in high-risk countries without 
third-party verifi cation or monitoring.

Arvid Nordquist is to be perceived as strong in sustainability by our customers 
in all Nordic countries.

Retail SE No1
On-trade SE Top5

Retail FI Top15

Hot beverages has slipped to 
second place.


